A QUICK

GUIDE TO OUR
EDITORIAL
CAMPAIGNS.

creativetourist.com



“Creative Tourist 1s a trusted brand that
reflects Manchester at its best. It’s one of the
first places we go to run a digital campaign.
If Creative Tourist recommends it, its readers
will know it 1s worth a look.”

Kim Gowland, Head of Marketing, MSI

creativetourist.com is an award-winning
art and travel site with its home in
Manchester —and its eyes on the best
art and cultural events across the North.

660,000 cultural consumers every year
55,000 readers a month

55% are “experience seekers” under 3b
70% of mobile readers use Apple devices
35,000 Twitter referrals every month

40,000 Facebook referrals every month

More than a website, Creative Tourist is your online
connection to culturally engaged audiences across
Manchester and the North West who are actively seeking
things to do and places to visit.



THB In 2009 Creative Tourist launched —
Manchester's first dedicated arts and travel

CREATIVE website, whose aim was to raisg the. profile
TGURIST of Manchester as a cultural destination.
STORY

Fast-forward seven years and The Lonely Planet has
designated Manchester a top ten world destination,
“the one-time engine room of the Industrial Revolution
has found a new groove for the 21st century as a
dynamo of culture and the arts”.

Culture matters, for Manchester and the North. Rising
numbers of visitors come specifically to experience its
cultural scene, with culture now the highest primary
motivation for leisure visits to the city. It supports global
image-making and inward investment. It helps businesses
recruit and retain talent. It inspires our young people

and connects our communities.

“Creative Tourist broadcasts our shared passion
for Manchester and the North. Different to other
media channels, it 1s a valued partner; a digital
champion of the whole arts-scene and working

for everyone’s benefit - arts and audiences.” And Creative Tourist continues to be instrumental in that
Dr Maria Balshaw, Director of the Whitworth story —with a fresh design and back-end functionality
and Manchester City Galleries . :

designed to enhance the user experience —our partners
the Whitworth will reach and convert more cultural consumers than ever.
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PROMOTE YOUR cpocialistwebite andoning channel
EVENT OR VENUE dedicated o promoting art, muskc, cinera
%{I%ICSBI‘BATIVE alongsi’de the best local food and drink,

shopping, and accommodation.

Our team of trusted writers, experts in their field, create
content that highlights why your offer is unmissable.

By promoting your event or venue on creativetourist.com
and to our subscribers through email and social media,
you can connect with an audience seeking enriching
experiences, with a taste for the unusual, and who do

not want to miss out.

Creative Touristisnt about reaching a mainstream
audience. It's about reaching the right audience:
people who will not only want to find out more but
will actually visit and book.
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READERS

“When the BBC moved its staff
north, it was Creative Tourist that new
colleagues turned to. It continues to
be a trusted guide and supplies weekly
recommendations to BBC North staff

through the BBC intranet.”
Simon Webb, BBC Philharmonic, MediaCityUK

s T
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660,000

cultural consumers
every year

3,000

BBC North and British
Council staff find out
what's on each week via
bespoke emails

39,000

readers a month

22,500

Twitter followers
producing 280,000
Impressions a month

1,000

subscribers receive
weekly what's on
emails

6,000

likes on Facebook
reaching 40,000
users a month

40%

male

60%

female

30%

are located in Greater
Manchester

19%

are based in the
North West

30%

are “experience
seekers” under 35

3%

of readers are mobile;
70% of them use Apple

devices



pROMOTB A range of campaigns to suit your event and budget.
Retainer and partner packages spread across a longer
YOUR BVBNT period to develop brand awareness, with reduced costs

for longer-term packages.

Basic Event Listing Promoted Event Festival/ Season Guide
v" Youcreate basiceventlisting(s) v" Youcreate basiceventlisting(s) v Includes b ormore promoted
in Culture Hosts. We importto in Culture Hosts. We importto eventcampaigns at£200 per event
creativetourist.com creativetourist.com PLUS..
X Sub-events v’ Sub-events v Bespoke guide editorial
v’ Basiceventdescription v' Bespoke eventpreview v" Social promotion
x Social promotion v Social promotion 4 Facebook posts (1 boosted)
. 2 Facebook posts (1 boosted) 4 Twitter posts
x E-newspromotion .
2 Twitter posts v E-news promotion (x4)
x Noweighting v :
E-news promotion (x1) v’ Featuredin'related guides'feeds
x Featuredin‘related & v Featuredin‘related’ & _
‘nearby’ eventlistings ‘ , L Y 4weeksinrelevant
nearby' eventlistings . _
v' Featuredinrelevantculture guide

x Featuredinrelevantculture guide _ .
v’ Featuredinrelevantculture guide (4 weeks)

x Featuredinmain menu _ ,
x Notfeaturedin main menu

AN

Featuredin main menu

Free for Culture Hosts partners Price: £250 Price: £1500

Add-ons

+Solus e-newsletter £600 (FREE with 10th promoted event)
+E-news inclusion £60

+Social promotion £560

+Internal bannerad £200
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PROMOTE

YOUR EVENT



pROMOTB A range of campaigns to suit your venue and budget.
Retainer and partner packages spread across a longer
YOUR VBNUB period to develop brand awareness, with reduced costs

for longer-term packages.

Basic Venue Listing Promoted Venue Listing
v' We create yourbasic eventlisting(s) v' We create yourbasic eventlisting(s)
in Culture Hosts and importitto in Culture Hosts and importitto
creativetourist.com creativetourist.com
v’ Basicvenue description v' Bespokevenue review
x Social promotion v' Social promotion
2 Facebook posts (1 boosted)

x  E-newspromotion 2 Twitter posts

x Featuredin‘related’ or T ea—
‘nearby’eventlistings P

. . : v’ Featuredinrelevantvisitorguide (1year
x Featuredinrelevantvisitorguide =l (1year)

1 Year £50 1 Year £250

2 Years £75 (with review of listing after 12 months) 2 Years £375 (with review of listing after 12 months)

Save 10% ifyou commission b ormore basicvenue listings Save 10% ifyou commission b ormore basicvenue listings
Save 20% ifyou commission 10 or more basicvenue listings Save 20% ifyou commission 10 or more basicvenue listings
Add-ons

+12 month Visitor Guide inclusion £125
+E-newsinclusion £560

+Social promotion £60

+Internal bannerad £200 (1 month)
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PROMOTE

YOUR VENUE



GET IN
TOUCH

To discuss editorial campaigns, bespoke
opportunities and to find out how Creative Tourist
can help you reach new markets, contact:

Robert Martin
rob@creativetourist.com

creativetourist.com



